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Photographer: Gustavo Vanassi 

Location /Date: Salvador/BA/Brazil (01/05/2016) 

Technical Analysis 

Context: The picture was taken to show an art exposition on a street. The 

meaning behind it is the touristic points of the city showed in the frames. The 

photographer reasons to take this picture would be the idea of showing the art, 

culture and simplicity of the city. The strength in this picture is the simplicity 

and the weakness is in the lighting. 

 

Lighting: The shadow is not an active part of the construction of the emotion of 

the picture. It is mainly sitting as a background. In general, the image has a good 

 



light balance. There are not a lot of shadows. The lights are not overexposed 

and in general, it is positive. However, the colour goes from the dark blue to red 

and the contrast is easily noticed. The light seems to be very soft due to the 

clouds in the sky, preventing the sun to reach straight to the subject. The 

consequences of it are little shadows in places such as under the bench, the face 

of the man in the picture, under the portraits and in the trees. 

  

Composition: The picture is using the rule of thirds, based in the sidewalk, the 

top line of the frames and the human element, positioned correctly. The person 

is serious and not looking at the camera, that gives more focus to the 

background. The background is brighter in the picture, becoming the most 

important part in it. The most colourful pictures are in the middle and the other 

important elements are located accordingly with the greed lines. The 

photograph used a direct approach in this picture. Confronting a scene in a 

straight-forward manner, without using unusual angles or distortion. 

 

Symmetry: Angle is in the middle, giving a more realistic proportion for the 

object. The frames are creating a symmetric horizontal line and they make our 

eyes run easily around the picture.  

 

Colour: Warm and cold colours are balanced.  

Improvement: The human element could be in a better position, giving it a 

more harmonic picture if he was facing the opposite side.   

 

Creative Analysis 

Efficiently communicate the message? If the idea was to promote the frames, 

the picture works well. If the idea was to promote the artist, it is not well done.  

 

How could communications use this image? The image would be used to 

promote the type of art tradition in the city in the north part of Brazil. 

  

What sort of organization could use this image? Government (City of Salvador), 

travel agency, alternative art gallery, school of painting. 

 

How could they use it? They could use it on social media, including Instagram, 

Pinterest, websites and flyers to promote tourism. Also, could be used in 

websites. 

 

What would it be used to promote? Street Art, artists from the street, art from 

the beach.   

 

Personal Opinion 

A crop could be done showing less part of the house and less forest in the 

background. The crop right above the frames would decrease noise, avoiding 

making the viewer confused or taking attention away from the product. 

If the idea was to show a more natural environment and not a prepared 



ambience, the house and the forest are an important piece in the picture. If the 

Idea was to give focus to the artist, the object should be looking to the picture. 
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Photographer: Silas Abreu 

Location/Date: Rio de Janeiro/RJ/Brazil – 06/18/2015 

Technical Analysis 

Lighting: The interesting part of the light is that the object seems to be 

positioned 45 degrees towards the sun and in the other side there is the flash 

compensating the light in order to avoid shadows.  

 

Composition: This image is quite obviously posed. The intense eye contact and 

half mouth open are making the viewer more engaged with the picture. The 

photographer is using the rule of thirds. There is more land then sky in this 

picture and the photographer is also close to the floor leading eyes to the 

background.  

 

Symmetry: Picture based in horizontal lines. There are diagonal parallel line 

between the boat line and the body line. 

 

Colour: There is a contrast in the ocean colour with the sky. There is a 

connection with the ocean colour with the ring colour. The blue is very bright. 

The combination of red and blue are good once they are opposite.  

 

Improvements: It is necessary to improve the eyes and the background picture.  

 



 

Creative Analysis 

 If the product is any other then the Coca-Cola the picture is failing on showing 

it. If the product is the coca-cola the picture is doing a good job. 

  

Efficiently communicate the message? It does not communicate well with the 

viewer. There is an unclear message being sent to the viewer. There is no 

clarification if the product is the girl, the clothes, the season (summer time) or 

the Coca-Cola. 

 

How could communications use this image? The best way to use this picture 

would be to promote Coca-Cola.  

 

What sort of organization could use this image? The soft drink industry, 

playboy with the new idea of not using picture of completely naked girls. Make 

up with UV protection. There is a bit of jewelry but I disagree it can be a good 

picture to promote a store. If there was a juice instead of the soft drink would 

be used to promote a store or fashion trends for a summer at the beach.  

 

How could they use it? They would use it to promote the product at the beach. 

 

What would it be used to promote? Coca-Cola, Playboy, Ashley Madison, 

Maybeline.  

 

Personal Opinion 

Personally I do not think this picture is really great for any other that a Coca-

Cola commercial. The well-known brand just takes all the attention from the 

picture and any other element is able to have the same commercial relevance. 

Maybe this picture can be used in a wall calendar. 
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Photographer: Gustavo Vanassi 

Location/Date: Porto Alegre/RS/Brazil – 11/15/2014 

Technical Analysis: 

Context: This main object in the picture is the boy skateboarding; he has tennis 

shoes with the Nike logo implicit in the composition. However, because it is 

black and white and it is not very well perceived by the viewer. There is a back 

and forth dialogue between the right element, the left group of people and the 

couple in the centre. The photography is posed but not in an explicit manor. 

This makes the photograph relaxed and comfortable. 

 

Lighting: There is contrast between human elements, non-human elements and 

sky. There is a horizontal line that is not in the middle, pulling the centre line 

down. The scene might have involved the use of flash as the contrast of white 

clothes of the couple in the background is so sharp compared to the boy in the 

right side. The contrast of the boy is with a group of people. However, the 

shadow leaves this group, not in evidence.  

 

Composition: The photographer is using the rule of thirds line. The boy’s hand is 

almost touching the tree. The boy skateboarding is the number one object. In 

the same line, there is another object that is the group of people, but there is a 

huge contrast with the dark and the light. The boy is in harmony with the group 

but he is not as dark as them or as light as the couple. The contrast between 

them gives the impression of dimension. 

 

Symmetry: There is a line between the boy's head to the group of people in the 

back part of the picture, created by the clouds. Pictures based in vertical lines.  

 

Colour: The photography is in different shades of gray. 

 



 

Improvements: If it was for marketing it didn’t work well, should be in colour 

because the logo cannot be seen.  

 

Creative Analysis: The most interesting part of this picture is the couple in the 

center part of this picture. They are not connected with the action happening 

with the main object. They seem to be in a secondary scene. 

 

Efficiently communicate the message? The main message is the challenge of 

the activity. The second message is the couple enjoying a romantic moment.  

 

How could communications use this image? To promote the sport (Skating) or 

to promote the park available for free activities in the summer time. Also, would 

be used to promote comfortable cloths to skating practices. Also, would promote 

a skate accessories store or tennis shoes store.   

 

What sort of organization could use this image? Skate, clothes, tennis shoes 

stores and sport magazines. Magazines focused in youth generation would use to 

illustrate an article. 

  

How could they use it? They would use it to promote the product or the activity 

between youth. The ability to practice skate is a cool way to interact with the 

generation. They might use it in a website, in a Facebook page or Instagram 

picture.  

 

What would it be used to promote? Skate, Billabong clothes and skates, 

skateboard and Nike shoes. 

 

Personal Opinion 

I think this picture is very interesting because includes at least three objects 

working well together. Commercially the picture is less expressive, but can be 

used to promote some elements. Maybe the skate as an activity can be better 

promoted rather than a commercial brand.  

 

 

 
Marketing photography 

 



Pic 

4 

 
Photographer: Julio Soares 

Location/Date: Farroupilha/RS/Brazil – 07/23/2014 

Marketing piece of a campaign of a truck’s factory 

 

Technical Analysis 

The picture was taken looking up at the truck. This allows us to see the reflex of 

the truck in the water.  

 

Lighting: The sky is dark but there is a hole in the sky and the sun is reflecting in 

the door of the truck, it seems that the truck is in the spotlight.  

 

Composition: He is using diagonal lines to the centre. The road line replaced the 

horizon line creating a tension in the picture, creating an impression that the 

horizontal line seems lower than it actually is.  

 

Symmetry: Pictures based in horizontal lines. The fact that the camera is very 

close to the ground gives the viewer an impression that the truck is bigger than 

it actually is, transmitting a message of a strong, big and reliable product. 

 

Colour: There is a colour balance between the land and sky in the picture. The 

counterpoint is using the colour to contrasts with the black back part to make 

both seem more intense. There is a small variety of colours in this picture that 

gives more intensity to the red object. The contrast of black, white and red. 

 

Improvements: The front light in the truck’s cabin should be in the middle of 

the picture. The human eye catches the front light before any other element. 

 

Creative Analysis  

 



Efficiently communicate the message? The picture is efficient in 

communicating that it is a high quality and strong product. 

 

How could communications use this image? This image could be used in a 

catalogue of products, in magazine advertising or for a launching of the new 

model of cabin.  

 

What sort of organization could use this image? Cabin factory, Truck retailer. 

Can be used by dealers or companies that are specialized in road transportation 

of products (service of transportation). Also companies that offer insurance for 

heavy transportation vehicle. Companies that offer track service for road 

transportation. 

 

How could they use it? Calendar, catalogue, website, banner, billboard, 

traditional advertising, social media, newsletter.   

 

What would it be used to promote? Cabins, Dealers, Service, Insurance, GPS 

tracker. 

 

Personal Opinion 

In my opinion this picture is very specific, but it is a high quality picture for the 

purpose. Can be used by the corporate communication to launch new product in 

the market and to send to online blogs and media.  
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Photographer: Julio Soares 

Location/Date: Marau/RS/Brazil – (09/13/2011) 

Marketing piece of a campaign of a factory that produces four-by-four wheeled 

 



transport and utility vehicles, developed especially for military applications. 

 

Technical Analysis 

Even though the car seems not to be moving, the wheel reveals that the car was 

in movement. The picture was taken in high speed. 

The car in movement tends to blur, which means that the picture was taken at 

high speed.  

 

Lighting: The sun is not lighting straight in the subject, resulting in a softer 

contrast between the shadow and the light part of the subject.  

 

Composition: In this photograph the object are the five cars in the front and the 

background are the two cars and the forest. One interesting observation part of 

the composition is the diagonal line created by the sequence of cars, connecting 

the top left of the picture to the bottom light.   

 

Symmetry: The pattern gives a sense of movement. The wheels are 

demonstrated to have a curved path that connects to the diagonal line 

described. The road creates a diagonal line that is in harmony with the picture 

and the forest in the background creates a diagonal in the opposite direction.  

 

Colour: More cold colours than warm colours. They seem to be in the earth 

colours between brown and green. 

 

Improvements: No improvements 

 

Creative Analysis: All the geometric lines created by the cars and the land is 

very eye catchy.    

 

Efficiently communicate the message? In my opinion the picture is not obvious 

showing the major utility of the product in this case, I would relate it to a racing 

activity, but the racing is one on the marketing components that this company is 

using to promote the product and shows its capability in extreme situations 

(referring to military needs).   

 

How could communications use this image? This picture could be used in media 

kits, online materials, social media, traditional advertising, catalogues and 

wallpaper. 

 

What sort of organization could use this image? This picture could be used to 

promote the truck’s factory (trucks, chassis, tractors, utilities and engines), a 

truck racing or car racing, a country side town where racing is a touristic 

attraction, tire company, truck hacks (lighting options for trucks).  

 

How could they use it? To promote the event (truck racing) happening in a 

country city, to promote the factory that produces the model of the car or to 



promote the capability of the type of car. Also, can be used to promote the 

military force or activity. 

 

What would it be used to promote? Chevrolet, Ford, Truck racing, Military 

Services.   

 

Personal Opinion 

I have no idea why, but one of the brands showing in the front of the truck is a 

food company (Germani). The company is a maker of biscuits, pasta, flour, cake 

mixes, rice, corn and corn derivatives. 

 


