
ceed in a diverse range of professional 
environments.

Statistics show that public relations 
ran  ked as the number 41 spot on 
 the  2015 list of Best Jobs in Canada and 
it’s easy to see why. PR professionals 
ha   ve to be articulate, well read, and in      
telligent. They have to keep up on cur
rent events, read the newspaper, and 
know what’s going on in the world. 

They have to be knowledgeable of 
their target market, get into the minds 
of the best business journalists and 
their public and work out how best to 
approach them. The PR professionals 
tell the story of people (not just cor
porations) who deserve to have their 
stories told. This is done by and large 
through interactions via the media. 
This is why the PR industry is one of the 
most exciting and challenging indus
tries to work in.

Caroline Suri, managing director at 
Newchoir in Toronto, participated as a 
consultant in the Business for Commu
nications course in October, 2016. She 
evaluated student’s presentations case 

NEWSLETTER

New in the Public Relations field?
Just as communication evolves, 

and the needs and preferences of 
our audience shifts, so should our 

pra ctice of public relations. The pro
fessional in this career has to run a long 
and laborious path and it is only be co
ming more important. Public Rela tions 
are always in flux as it strives to catch 
up with (and to get ahead of) the swift 
evolution of today’s media and infor
mation markets.

Centennial College’s Public Relations 
and Corporate Communications post
gra  duate program guides students to 
understand and implement the best 
public relations practices, making them 
critically think of objectives and priori
ties in projects and strategies, offering 
strong experiences and preparing stu
dents to be competitive when heading 
to the market.  

The oneyear program prepares stu
dents with a review of the theory, deve
lopment of analytic skills, and practice 
of the most effective methodologies 
 using both traditional and digital me
dia  to become a leader who is able 
to implement compelling campaigns 
that reach customers and consumers 
in new and innovative ways, grow mar
ket share, and increase bottomline 
re sults. This comprehensive program 
pro vides opportunities to specialize in 
a range of areas, including digital mar
keting, brand management, and mar
keting analytics. Faculty members are 
hi ghly accomplished professionals who 
help to develop essential skills to suc

studies. “The presen tations were high
ly engaging and thought pro voking 
Watching a variety of studen ts col
laborate in presenting their thoughts 
and efforts, left me very hopeful for 
Canada’s future. These presentations 
o pened us up to meaningful conversa
tions about the positive impact that 
com panies can make in our communi
ties beyond meeting their own need”, 
she explained. “I left Centennial feeling 
inspired to promote the program and 
excited to support the students in any 
way that I can.”

The program immerses the student in 
Toronto’s preeminent public relations 
environment, where they are taught 
and mentored by faculty members 
wh  o  are leaders in their fields. Their ex
perience and contacts can help to open 
doors to internships and to profession
al networking opportunities that pro
vide the experience and the links the 
students need to launch or to advance 
in their career.

“I left Centennial feeling inspired 
to promote the program and 

excited to support the students in 
any way that I can.” 

Caroline  Suri
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Caroline Suri is one of the 
CCPR program guests.  



In class networking
Being a professional in this field re-

quires a long and influencial list of 
contacts. Relationships are the base 
for this profession. Journalists, other 

public relation professionals, event 
planners, marketing professionals, and 
designers are a big part of the list of 
people in a PR networking.

Students from 2015/ 2016  CCPR program at Centennial College with David Kaiser for business plan presentation

The Centennial College’s program of
fers the student a chance to build a 
network with professionals that are 

already in the market in a variety of oppor
tunities. From business interviews to pre
sentations,  students are exposed to inter
action with leaders and professionals that 
later may become their clients, coworkers 
or employers. This extremely positive ex
perience brings to the table more resilience 
and accountability for the student. 

David Kaiser, Managing Partner at Kaiser 
Lachance Communications Inc., is one of 
the high profile networking professionals 
participating in the develop
ment of students.  He is a guest 
cli ent for a business plan for 
a growing PR agency. “I was 
sur prised at how insightful the 
stu dents were. The recom
men  dations were smart and 
well thought out, and ad
dressed problems that our management 
team discusses every day”, says Kaiser.

His participation helps students in two 
ways: Understanding business: It is impos
sible to succeed at a sport unless you have 
a thorough understanding of the rules of 
that game  accounting and finance, mar
keting and operations. “By challenging stu
dents with real world problems, they have 

a chance to unleash creativity while consid
ering the actual needs of a business and its 
constraints”.  

Understanding agency: by sharing details 
about operating an agency, graduates of 
the program have a better understanding of 
what their life will be like during their intern
ship. “If they go agency fulltime, making 
them better employees and reducing the 
fear of the unknown”, saind Kaiser. “I hope 
that when we look back a year or two from 
now, they will be surprised at how many of 
their ideas we have incorporated into our 
business.“

“The experience of presenting 
for David Kaiser was a great and 
unexpected surprise. Each group-

work had a briefing meeting with him, 
so we would come up with individual 
ideas, not be driven by the same infor-
mation during the creative process. 
I felt that it gave to us a better under-
standing of the agency for our recom-
mendations”, said the international PR 
student Camila Borghetti.

“

” 

I hope that 
when we look 

back a year or two 
from now, they 

will be surprised at 
how many of their 

ideas we have 
incorporated into 

our business.
David Kaiser



Jeremy Cammy, vice president and exec
utive producer at Indigo, is a teacher in the 
CCPR program. He brings to the stu den     ts 
instructions to build confidence for b e ing 
strong communicators and to be in de edge 
of advantage in the PR market. “I want to 
see the future Public Relations pro   fessionals 
pre senting without fear a  nd judgments”, 
ex plain the presentation s kills instructor. 
“In class, the students go through a cycle 
of presen tations that will pre pare them for 
dealing with improvisation and preparation 
for the everchanging real market.”

“I am really surprised with CCPR 
program. We are having amazing 
opportunities to understand the 
market, to decide what we want 
to do and to develope our skills as 

public relations”. 

Check out the testimonial of students from the 2015/2016 CCPR program:

Story Arts Centre is a small, intimate 
cam pus completely focused on arts 
pro grams. The campus has an ideal in

frastructure to sup port radio, video, dance, 
writing, and de sign programs. A friendly 
environment is founded in this campus that 
promotes integrated workspace for all stu
dents in a col laborative programming. 

The Corporate Communication and Pub
lic Relations program is part of the Story Arts 
Centre campus. The program has a small 
class size with an average of 35 students 
per class. The program also offers real world 

pro ject and clients involved on training stu
dents in top industry software. Centennial 
has also expensive industry experience and 
strong connections. CCPR is an award win
ning program, with one 14 week semester, 
one 11 week semester and 8 week field pla
cement also a 24 hour of class per week.  

The students are often involved in campai
gns and activities that help to develop their 
skills. Brand of Me, volunteer projects, Pro
je  ct Fusion and Talk is Cheap are examples 
of integrated activities that students are 
promoting and developing while in school.

Cammy classifies the frequent transforma
tion of the market as the biggest cha len  ge. 
“Everything is changing every time. Busi
nesses are changing, political choices, strat
egies to engage, and also people are always 
chan ging. The strongest skill now can be 
considered is adaptability. If you are averse 
to it, you need to change.”  Considering the 
current market, Cammy says that a good 
PR is always steps ahead of everybody, has 
solid understan ding of the industry, has 
deep dedication to the job and is willing to 
adapt and change as much as it is necessary.

Brittany Sliede  @brittanysliede Michael Ethan  @michaelxethan

CCPR is part of Story Arts Centre programming 

“A lot of stutents came from 
different undergrad background 
but we are having so many exer
cizes that the responsibility in this 
role becomes understadable for 

everybody .“

•	 Dedicate	yourself	to	learning

•	 Read	the	paper	every	day

•	 Gain	social	media	savvy	

Network

•	 Develop	your	oral	and		

written	communication	skills

•	 Watch	business	trends	and		

analyze	their	impact	on	

clients

•	 Realize	the	importance	of		

teamwork

•	 Communicate	proactively	

with	clients	

•	 Identify	new	clients	and		

opportunities	

•	 Put	in	extra	time

 Top 

 
essentials for 
newbies PR 
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Hot Presentation Skills in focus



Program Code: 6417  
Graduate Certificate Program
School of Communications, Media and 
Design Story Arts Centre
Program Length: 1 year/ 2 semesters
Start Date: Fall, Winter
Location: 951, Carlaw Ave. Toronto, ON.

Coordinator: Donna Lindell
Email: dlindell@centennialcollege.ca
Telephone: 4162895000 ext. 8738

Centennial College

Every semester, corporate communica-
tions and public relations students are 
in charge of organizing fundraising 

events to help charities of their choices. The 
2015/2016 group of 35 students raised over 
10.000 dollars to support six different chari-
ties located in downtown Toronto. The event 
is a practice for the students to learn event 
planning. 

They are in charge of finding a place, gath-
ering for sponsorship, managing expenses, 
organizing activities and the roll out of the 
night. The promotion of the event is also one 
of the attributes of each group of students. 
Social media plan, media relations pitch and 
photography are also activities that students 
are responsible for. 

This experience is an opportunity to start 
building a media list, to picth vehicles and to 
establish relationship and networking in the  
events field.

Students hold fundraising for charities

Blog: centennialccpr.wordpress.com
www.facebook.com/CentennialPR

Twitter: @centennial_ccpr
Monitore: #ccpr

Established in 1966, Centennial College 
is Ontario’s first public college, primarily 
serving the eastern portion of the Greater 
Toronto Area through four campuses. It has 
a record of exemplary teaching, innovative 
programming and extensive partnership 
building. 

With a fulltime enrolment of 19,000 stu
dents, Centennial is recognized as one of 
the most culturally diverse postsecondary 
institutions in Canada. 

Apply online: centennialcollege.ca

The event Backpack 4 Brainiacs raised 
$1100 to support the charity Blessing 
in a Backpack. The group pitched CTV 
by Twitter and the event went to the  
11 p. m. news in the same night.

Over 70 people attended the event on Monday, Nov. 22nd, at Touche Bar on College St. 

The Backpack 4 Brainiacs crew with the cameramen from CTV NEWS, covering the event


